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Media/Entertainment/Sports

Overview:  Relating to the distribution of information for newspapers, radio, motion pictures, television programs, and music recordings. Sports encompasses the entire operations of a professional athletics team.
Hiring Outlook and Trends:  
· Many of the employees at media companies, including marketing staff, writers, directors, actors, and production personnel, have advanced expertise or creative skills, and are accordingly well-paid. Average wages for the industry are significantly higher than the US average. Some employees have relationships with unions or talent agencies. The media industry's injury rate is significantly lower than the US average.
· More Original Content — Broadcast and cable networks, pay TV providers, online publishers, and internet streaming companies are racing to attract bigger audiences by creating high quality, original content, which can be exploited through multiple distribution outlets. HBO, for example, sells original programming such as Game of Thrones and Boardwalk Empire via DVDs, Blu-ray, and electronic sell-through (EST), in addition to licensing its content to international television networks. Netflix, meanwhile, announced plans to invest at least $6 billion in original content in 2017.
· Analytics-Driven Insight — Advertisers are increasingly harnessing big data to understand, target, and engage media audiences at an ever-more-personal level. The interactive nature of internet consumption can give marketers a precise picture of exactly who they are reaching. Companies will need to strike the right balance between consumers' desire for relevance and their right to personal-data privacy.
· Digital Revenues — After years of disrupting traditional media revenue streams, the internet is starting to help media companies grow. US digital ad revenues rose to an all-time high of $59.6 billion in 2015, according to the Interactive Advertising Bureau (IAB) and PwC. This marks the sixth consecutive year of double-digit, year-over-year growth for the industry. Media companies must learn how to successfully monetize content through downloads, rentals, and streaming services, as well as digital advertising.

What Employers are seeking:
· Core Competencies Media, entertainment and technology systems must be scalable, flexible and secure all at the same time. Focusing time, resources and technical talent on innovating in broadcasting, social media and digital mobile content delivery is paramount.
· Skills and Experience MBA, BA/MS marketing, management. Leadership skills create the backbone for success in this industry. Soft skills including people skills, communication, teamwork, decision-making skills, organization skills, strong value system. Sport managers who have a strong ethical commitment to their field can expect success in their careers. If you’re considering this field there are elective courses you can take that will help you improve upon your natural talents. For example, speech and communications courses can help you become a better public speaker. Writing-centric literature courses can help you learn to unpack dense material and understand what it means. Classes in logic and critical thinking can aid with decision making abilities, while ethics courses will build a strong moral fiber on which to base those decisions. Many of the elective and general education courses can best shape these must-have skills for sport management careers. (UMD offers a Sport Management Fellows program).
· Certifications / Technical Skills: 
· Programs vary by University
· UMD offers:
· Smith Sports and Entertainment Business Program (SEBP)
· Sports Management Fellows Program

Sample Employers  
. 
. The Washington Post
. The Washington Nationals
. Monumental Sports
. BET
. NBC Universal
. 

 Sample Job Titles

· Sports Marketing | Inside Sales 
· Content Creator (Sports/Entertainment) 
· Content Strategy Manager - Multiplatform Video Programming
· Email Program Manager 
· Manager, Sales Finance
· Senior Manager, Brand Partnerships
· Senior Manager, Corporate Strategy & Development
· Account Coordinator, Sports 
· Programming Coordinator, College Sports
· Associate Producer, Olympic Channel
· Associate Editor, esports
· Broadcast Associate
· Digital Media Sports Writer - Outside Pitch Sports Network 
· Associate Producer - PGA TOUR Entertainment
· Assistant Director, News



Geographic Distribution / Global opportunities (Top 10 Firms)
 
	Company
	Location
	Recruit MBAs?

	Alphabet
	Mountain View, CA
	Y

	Walt Disney 
	Burbank, CA
	Y

	Comcast
	Philadelphia, PA
	Y

	21st Century Fox
	New York, NY
	N

	Facebook
	Menlo Park, CA
	Y

	Bertelsmann
	Gütersloh, Germany
	Y

	Viacom
	New York, NY
	Y

	CBS Corporation
	New York, NY
	N

	Baidu
	Beijing, China
	Y

	News Corp
	New York, NY
	N



Resources
· [bookmark: _GoBack]Careers4Terps One-Page Industry Guide: Broadcasting - https://drupal-base-s3-drupalshareds3-1qwpjwcnqwwsr.s3.amazonaws.com/careers/s3fs-public/FINAL_IND_Broadcasting_0.pdf?eKtCEes7.W9XI1wokXSqI.AxBi3Vq.aJ
· Careers4Terps One-Page Industry Guide: Events Management - https://drupal-base-s3-drupalshareds3-1qwpjwcnqwwsr.s3.amazonaws.com/careers/s3fs-public/FINAL_IND_Events-Management.pdf?FOIyEh1Y8mkPW_pmXdbJqbrVxGLlsFI7
· Careers4Terps One-Page Industry Guide: Entertainment - https://drupal-base-s3-drupalshareds3-1qwpjwcnqwwsr.s3.amazonaws.com/careers/s3fs-public/FINAL_IND_Entertainment.pdf?qyWqNPKKH9Yo5h5kUtFW8pZKf_IY34zU
· Smith UG Club - MasTERPiece - https://MasterpieceAtUMD.com
· Smith UG Club - Maryland Music Business Society (MMBS) - https://facebook.com/terpmusic
· Smith UG Club - Sports Business Society (SBS) - http://www.terpsbs.wix.com/terpsbs
· Smith MBA Club - Media, Sports and Entertainment Association - http://clubs.rhsmith.umd.edu/msea/#_ga=2.99199518.1823861902.1495458884-1732657947.1473361742
· The Association of Media & Entertainment Council - http://theamec.org/
· Sports & Fitness Industry Association - https://www.sfia.org/
· CIO Review http://media-entertainment.cioreview.com/cxoinsight/understanding-the-core-competencies-of-media-and-entertainment--nid-13542-cid-6.html
· UMD  https://www.rhsmith.umd.edu/programs/undergraduate-programs/academics/fellows-special-programs/sport-management-fellows
· UMD  https://www.rhsmith.umd.edu/programs/undergraduate-programs/admissions/high-school-programs/msba



Hiring Timelines
. The industry hires all year without a formal recruiting process.  Programs identified for college programs typically follow the traditional fall/spring recruitment cycles. However, the heavier recruiting for these programs are in the spring.  Just in time hiring is more relevant to this industry.
1. College programs:  Full time and internship recruiting takes place in September and October.  Certain experiential and leadership programs recruit in the springtime during the months of February and March.  

Compensation: 
	MBA:
	$92,828.00
Source: US News, reported March 23, 2017

	Entry-level:
	$40k-$70k
Source:
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